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What is the ONE online marketing element that
will have the biggest impact on the results of
your overall Internet marketing efforts?

THE ACCELERATED GROWTH ROADMAP 5. WS SOWIGE

FOR GENERATOR DEALERS
9 clear steps THAT CAN by getting your internet marketing right

DRIVE LEADS MAXIMIZE CONVERSION  OPTIMIZE RESULTS
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HOW TO OPTIMIZE YOUR WEBSITE FOR MAXIMUM CONVERSION AND LEADFLOW
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Speak to your target audience. What are their fears and frustrations & speak to why they
should choose you?
BE REAL - Use authentic images of your team to the homepage & throughout the
website
Use video & multi-media elements to engage different modalities

o Website welcome video

o Videos for each of your services

o Video explaining why someone should contact you vs. the completion
Leverage Social Proof - Showcase your online reviews prominently on the home page
with a tool like BirdEye or ReviewBuzz
Get the basics in order

o Phone number in top-right hand corner

o Ensure that there is a web form that customers can fill out

o Add credibility with Authority Symbols (BBB, Angie’s List, etc)
Ensure you have clear Calls To Action on each page that speaks to your customer & tell
them exactly what to do next
Use Special Offers & Coupons that match the service they are in need of

o 10% off premium generator service (2 visits/year)
Make sure your website is Mobile Optimize with an easy Click To Call function?
Consider leveraging Live Chat
SITE SPEED MATTERS
Engage via SMS & Phone via Marketing Automation
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Schedule an Appointment for Service or" Sales Book Now!

Powering Cane Cod

[J Does it speak to your target audience? Does it address their fears and frustrations &
speak to why they should choose you?

[ Does it have authentic images of your team to the home page & throughout the website

[J Does it include video elements to your website

[J Website welcome video

[J Videos for each of your services

[J Video explaining why someone should contact you vs. the competition

[J Does it showcase your online reviews more prominently on the home page with a tool
like BirdEye or ReviewBuzz

[ Does it make it easy for them to take action and get in contact with your company?
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Get the basics in order
[J Phone number in to right hand corner
[J Ensure that there is a web form that customers can fill out
[J Add credibility with Authority Symbols (BBB, Angie’s List, etc)
[J Are there Calls to Action on each page to speak to your customer Avatar & tell them
exactly what to do next
[J Are you giving them the opportunity to engage via Chat?
[J Are you leveraging marketing automation & SMS to maximize your lead conversion rates

Primary KPI -
[J Does your website convert visitors to leads (callers, chats, forms) at 25% or higher?

THE ULTIMATE MARKETING CHECKLIST FOR

Specifically designed to bring more leads

OPTIMIZATION
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https://generatormarketingsolutions.com/checklist
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Need some one-on-one help?
FREE: Internet Marketing Plan Review

If you'd like to work with us to help implement this plan & accomplish these goals,
schedule a strategy session now.
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Schedule Your
Leadflow Acceleration
Session Now



https://generatormarketingsolutions.com/schedule

